


EVENT REPORT 

Paperworld attracts 33,558 visitors 
An increase in the number of German exhibitors to 
Paperworld helped raise the profile of this year's show. In 
total there were 1,525 exhibitors from 58 countries: 264 
from Germany and 1 ,26 1 outside Germany. 

The number of exhibitors from Asia diminished following the move of the 
'International Sourcing' product group from Hall 10 to Hall 1, which resulted in 
less space being available for the national pavilions. "lt is important to us to be 
able to offer retailers a high-quality range of goods. The reorganisation of the 
product areas in the seven halls at the eastern end of the Frankfurt Exhibition 
Centre has definitely contributed to that," says Cordelia von Gymnich, Director 
of Consumer Goods, Messe Frankfurt Exhibition. 
More than 90percent of the total of 33,558 trade visitors were, according to the 
visitor survey, satisfied or even extremely satisfied by the range of goods on offer 
at Paperworld. A striking feature this year was that more trade visitors came 
to Frankfurt from within Germany. In all, visitors attended from 143 different 
countries - 1 1,609 from Germany and 21,949 from abroad. 

Really Useful Products inspired 
by the evolution of design 

The 'Evolution of Design' was the uniting 
theme for Really Useful Products at 
Paperworld. 
The stand of the storage solutions 
manufacturer included Mark I and 
Mark 3 versions of the classic Chopper 
bike, demonstrating how design has 
changed and evolved over the years. 
CEO Mike Pickles explained how its 
designs and colours are inspired from 
a wide variety of sources, including 
fashion and 70s retro, to differentiate 
its products in the market. 

COLOP adds 3D animations to 
stamps 

COLOP showcased a wide range 
of new products at Paperworld 
including adding a new dimension with 
'Augmented Reality!' 
Visitors to the trade fair got an exciting 
glimpse of the future of stamping. 
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Up until now, state-of-the-art stamp 
imprints were two-dimensional. 
Now the Austrian stamp maker has 
added a new dimension, and with it, 
new functionality to turn 2D stamp 
impressions into 3D animations. 

The stamp imprint is brought to life 
using a mobile device like a tablet or 
a smartphone and an app. COLOP's 
Motivational Stamps are one of the first 
products to put this idea into use. In 
schools, pupils can now have more fun 
if their stamp imprint, such as a star in 
their exercise book, turns into a virtual 
3D experience. 

Whitefurze presents its new 
branding 

Whitefurze was again present at 
Paperworld this year, presenting the 
rebranding of its Allstore storage 
range. The brand identity includes a 
new Allstor e logo, new silver clamp 
colour and new stand-out packaging. 
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Soph ie McCarthy, Sales & Marketing 
Coordinator, Whitefurze told The 
Office Times that the changes were ver y 
well rece ived during the show and has 
helped the UK storage manufacture r 
strengthen its product offering. 

Paperworld: AF International 
unveils new branding 

Special ist clean ing products 
manufacturer AF International unveiled 
its new branding, including new 
packaging and concepts at Paperworld. 
The Core Range of cleaning products 
is now easily identifiable in tradit ional 
AF blue and silver but with a new logo 
and strapline 'Advanced Technology 
Cleaning' engendering the sheer power 
of the products. Seme sma rt range 
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extens ions and updates complete the 
C:ore Range product offer ing. 
AF Internat ional presented visitors 
with two capsule product ranges, 
Whiteboard Cleaning and Specialist 
Cleaning Range, identifiable in clean 
white and gunmetal liveries respectively. 
AF's new packaging also now 
incorporates som e clever little icons as 
a key communi cation tool. Produ ct uses 
and ben efits can be understood in a 
quick glance using icons that tr anscend 
international communica tion barr iers. 



PRODUCT FOCUS 

COLOP attracts female market with special edition 
COLOP was again present at 
Paperworld showing new and existing 
products and systems to long-standing 
distributors and prospective customers 
from all around the world. 
In 2017 COLOP has given some of 
its best-sellers a completely new look, 
including a facelift for its lightweight 
Office Line. The result is a new Green 
Line model, and a "Special Edition" in 
a modern design aimed primarily at 
women. Both products have kept the 
advantages 
of the 
previous 
models, such 
as lightness 
and ease of 
use. 

COLOP has 
given its 
lightweight 
Office Line 
a faceli~ in 
2017. 
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Franz Ratzenberger, Director of 
International Sales and Marketing at 
COLOP, reported: "The Green Line 
model in classic black is the ideal fit for 
every modern office environment. lts 
green cover and lock, and the Green 
Line logo on the left hand side of the 
product underline and display the 
product's green credentials including 
75% recycled materials." 
Since more than half of stamp users 
are warnen, the focus with the Office 
Line "Special Edition" is on the feminine 
market.Sabine Mittermairfrom COLOP 
Marketing and Event Management said: 
"As well as the new look, the stamp's 
light weight and comfortable handling 
were especially well received by 
warnen." 
The Expert Line is the pole opposite 
of the extremely light but durable 
Office Line models. With a minimum 
meta! content of 80%, this line is 
robust and highly stable. The stamp 
has been created for heavy-duty use, 
whether in manufacturing, workshops 
or warehouses, and can withstand any 
loading. The Classic Line completes 

TRAXX targets international growth 
"In the self-inking market that we 
specialize in, we are experiencing 
continuous growth especially in 
developing countries, as we take market 
share away from traditional hand stamps. 
We are pleased to say that double digit 
growth has been a steady trend for us 
over the past 5 years." comments Alex 
Zafiris, Market ing Manager at TRAXX 
Printer Ltd. 
One of the main focuses for the Greek 
stamp maker is building its distribution 
network internationally. Zafiris adds 
that TRAXX is increasing its presence 
worldwide with distributors and 
partners in almost 80 countries. 
"Our main marketing focus is building 
brand awareness and our next goal 
is for TRAXX to be present in 100 
countries within the next 5 years," he 
explains. "The TRAXX philosophy is to 
constantly upgrade and fine tune all our 
self-inking stamps to provide high levels 
of customer satisfaction. To that end, in 
January we launched our new website 
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which is especially designed to help the 
stamp user find the most suitable stamp 
for their needs, saving both time and 
money. We ensure that with TRAXX 
they get exactly the right robust stamp 
they need for long, continuous and 
satisfied use." 
On prominent display at Paperworld 

The Heavy Duty Stamps from 
Colop are reliable for every use. 

COLOP's so-called Heavy Duty stamps. 
Both the Expert and Classic Lines 
also have Microban® antibacterial 
protection integrated in the handle, 
which prevents the growth of harmful 
bacteria. 

was the upgraded meta! self-inker which 
is now equipped with finger guards. 
TRAXX says that it has a completely 
redesigned swivel actio n for smooth 
operation and precise impressions 
and that its main advantages are the 
open imprint area for fast and precise 
stamping. 




