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Auchan increases customer choice 
Pierre Slezakowa, Category Manager for school, office and arts and craft at 
Auchan talks about trends in BTS and how it is driving sales in 2017. 

Before looking at this year, how was the back-to
school season in 2016 for Auchan? 
The most important trend last year was that consumers held 
back their purchases until September, rather than sales being 
spread out across the holiday period. This was partly due 
to the summer term finishing later than usual and returning 
later. 

Will this be the same this year? 
The schools broke up around July 8th this year and many 
children then left for holidays, so we are expecting a similar 
situation to 2016 with a slow start in July and rush of last
minute shopping at the end of August and beginning of 
September. 

CONTENTS 

lnterview:Auchan ............................ 1-3 
Event report: In Ufficio .................... 4 
Interview: Comercial 
del Sur Papeleria ............................. 6-7 
Event report : Vector lnt .............. 8-9 
Focus: Desktop accessories ....... 1 0-1 1 
HAN: Design meets function ........ l 1 
Focus: Repositional Notes ............. 12 
Event report: ISOT ...................... 14-1 5 
Event Report Balma, Capoduri ..... 16 
lndustry News ............................... 17-18 
Upcoming events ............................. 18 

ISSN: 2273-27802014 

Balma, Capoduri 
partners meet in 
Vogh~ra: page 16 

Comercial del Sur Papeleria 
develops business in lberia 
and France: page 6-7 

Vector celebrates 20 
years of success: page 8-9 

CONTACT 
Published by: 
Sari Publishing Buro International 
2779 Rout e deBourbourg, 59630 Cappelle -Brouck, France 
N ° SIRET 809 200 660 00011 

For information on adver tis ing and subscriptions : 
Co lin Ball: colin.ball@office-times.com 
+33 (0)3 61 44 63 87 - +33 (0)6 78 55 63 95 

What challenges does this bring? 
In terms of sales, we hit our objectives in 2016, so the 
challenge is more in terms of organising aisle space.Whereas 
BTS sales previously took place in July and August, they are 
now being condensed into a three week period. 
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INDUSTRY NEWS 

COLOP launches new website 
Austrian stamp manufacturer 
COLOP has launched a new 
website under www.colop.com . 
The new homepage is based on the 
trends of modern web optics and brings 
improvement in user guidance. 
"We want to fascinate the visitors of 
our new website. To achieve this goal, 
the first impression achieved through 
stron g design has to be convincing," 
em phasised Sabine Mittermair, 
Marketing at COLOP. 
"The new website of the international 
stamp manufacturer meets COLOP's 
self-image as an innovative and future
oriented company. lt impresses with its 
modern design including many large , 

Bureau Vallee expands in Malta 
French retail chain Bureau Vallee has 
expanded in Malta, ·adding two stores 
to its existing outlet. 
Two years after its arrival in the town 
of Qormi, Bureau Vallee opened one of 
its smaller format 'city ' stores in Swieqi, 
on July Ist. A third store - superstore 
250m2 - will open in San Gwann on 
July 29. 
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AF International to showcase 
new rang e at lnsights-X 
AF Intern ational, leading manufacturer 
of advanced technology cleaning 
solutio ns, are delighted to announce 
their attendance at lnsights - X, 
Nuremb erg from 5-Sth October 2017. 
The AF Internatio nal stand, easily 
identified by the blue and silver livery 
will be located in Hall 2, D-04, E-03. 
AF will be launching a range of new 
retail -friendly items at lnsights - X; 
products design ed to simplify cleaning 
regimes in retail orientated packaging. 
The first of these items are Smart 

informative, but also emotional pictures 
and attractively presented content." 
Thanks to the new, easy-to-understand 
and clear menu, COLOP achieved an 
increase in clarity and usability. Due to 
the flat hierarchies, website visitors are 
guided more quickly and more precisely 
to the products and information they 
want. Franz Ratzenberger, Head of lnt. 
Sales and Marketing at COLOP, states : 
"lt was important for us to provide 
visitors with an overview of our product 
range at the first glance and to support 
them as much as possible. lf the users 
wants to know more, they can also find 
detailed information simply:· 
In addition to the increased B2C 

Wipes, (SMARTWIPE). They are a 
super strong, washable and reusable 
wipe for cleaning all forms of tech in 
the office, at home or on the move; a 
hard working wipe that can be used 
time and time again.Tech Cloths (TPC), 
a pack of 3 essential large micro-fibre 
cloths are ideal for removing gre ase & 
fingerprints from all forms of mobile 
tech such as smart phones, e-readers 
and tablets. Finally, Tech Wipes (MTW) 
are a welcome addition to Core Range; 
a pack of 25 handy wipes, impregnated 
with a gentle solution to safely remove 
day to day dirt and smears from mobile 
tech.Tech Wipes are supplied in a point 
of sale unit, perfect for counter-top 
display and impulse purchases. 
Julia Vorley, Marketing Manager 
commented "lt is an exciting time 
for AF International and we are very 
much looking forward to making our 
debut at lnsights-X and showcasing 
our exceptional product ranges. 
We are currently working on some 
additional product launch es in-line wit h 
smart technology trends and clean ing 
requirements ." 

content, the site focuses in part icular on 
the B2B area. The newly created menu 
item "B2B Solutions" includes topics 
such as marketing support, eSolutions 
and advantages for COLOP partners. 
The free download area as weil as 
the information centre with in-depth 
information for customers remains 
unchanged for the time being. 

ADVEO concludes workforce 
restructuring 
ADVEO has ended its workforce 
restructuring process with two 
agreements to outsource its customer 
service and to reduce the number of 
emp loyees in the logistics area, pr ior to 
outsourcing this activity. 
Together with the restructur ing process 
executed in March 2016, th is now 
culminates the wo rkforce re st ructuring 
process in Spain. 

0(1 July 3rd, the company signed an 
agreement with the works council 
to outsource the customer ser vice , 
which affects 17 employees in this 
area. Bot h sides haveconfirmed t he 
agreement and the redundancy plan 
that affect 45 warehouse emplo yees 
and 1 1 office wo rkers who supported 
the logistics activity. ADVEO says that 
th ese processes will allow it to focus 
on th e object ives establ ished in the 
new Strateg ie Plan 2017 -2020 to gain a 
more competit ive market pos ition. 
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